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SO hello and welcome to the veary first Bsue of 30, We decided it was about

fime we had an honest, raw and real magazine devoted to the voice of
our industry. YOU.

A place to celebrate the ordinary people across the globe who do

extraordinary, innovative things and who step out of their comfort zone
1o doso.

50 & a space that alows you fo RANT - ves, a mogazine that doesn’'t fear
upsetting the advertisers because there aren’t anyll 3O you can say what you

need to... No Holds barred.

You will find a positive look at salon business that focuses on solufions in our

ever changing world. Andit's time to confront all those truly difficult issues
that need to be faced|

SO will support you, challenge you, guide you and inspire youl

You might not always like what you read, but if you're up for it, we'll help
you Qrow... to be the best you can be.

Enjoy!
Karen & David Lynch, Steve Winder and Anthony Presotto

” yOUR RANT
Soé}”‘ %U&L We want to hear from you!

Editor: Karen Lynch Have a RANTI We want your opinionl Send in

Publisher: Salon Success Club House
Dezigner: Michelle Scales-Springett

your story (or tell us about someone else)

Send us images of your amazing work! Ask g
guestion OR Let us know about something new!

Steve Winder Please include your name, address and confact
Anthony Presotto phone number, AND please let us know if you do

David Lynch
whwie SclonSuccessClubhouse.com

not wizh your name to be used.

Email: info@SalonSuccessClubhouse .com
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There are o few factors
fueling the

the Increasing

sometimes brutally honest

IS your Salon

Flawsome?

As sdlon owners we try our hardest to

make our business flowless, We implement

systems, work on customer service, and

attend technical frainings. Then when

the slightest thing goes wrong our world

comes crashing down. But do our clients
expect our business to be flawless? The

short answer is NO!

It is a fact that clients can and do
embrace businesses that are FLAWSOME,
by the way the business
i5 run. The secret is to be
ocpen about if. Fexbility,
maturity. humeor and
humility is the key. Modem
consumers find it hard o
genuinely trust businesses
or people who pretend o
hiave no weaknesses, flaws
or never make mistakes. It
is just human nature.

FLAWSOME
busingss trend, one being
anline
culture of consumers. The
gver increasing wvse of
cnline review sites provides

and immediate reviews
on your salon busness.

The increase of market penetration of

smartfphones now means your client
doesn't even ledve the salon before they
are teling the word how good or bad

they think you are. We live and conduct

business in a fime where there is gregter
transparency about our business, with
more information available to clients

than ever before.
Trying fo convince clients that you are

unning a flaowless salon busingss is an
llusion and it can be harmiul in the long

term. That negafive review you gof on

Googled It won't kill your salon business.
In fact, it could be the oppositel People

SQ gre maore inclined to trust positive reviews

if there are negative reviews too. Let'sfacedit,
clients are not stupid. they know you cannat
safisfy everyone, all of the time.

Did you know that a whopping 68% of
consumers are maore trusting of reviews
when they see both good and bad reviews
together? And 30% suspect that you
censor your reviews if there are no negative
comments. Amazingly enough, &7% of
pecple who seek out your negative reviews
are more likely to become o
client of your salon business.

Things can and will go
wrong. Clients have never
been mere able or willing to
complain, Being FLAWSOME
is about handliing those
compldints and tuming it into
an opportunity to show how
mature your salon business
is. Did you know that 76% of
complaints go unrecognized
by the businesses in question?
Yet when a complaint
cddressed on the review site,
83% of the people loved the
fact that the business took the
time to respond and 85% of
those were satisfied with the
response they received|

Ultimately being FLAWSOME
is about relating to your clients. Being open
and honest and in turm, gaining their trust and
respect. Leamn to embrace client feedback
and don't be afraid of client reviews or
review sites in general. Don't try fo censor
what people are saying obout you and
your business but build a sense of openness
into your salon culture and make sure you
take the time to address negatfive reviews,
thanking those that leave a positive review
tao. Then you wil have g truly FLAWSOME
salonl
Anthony Presotte s g saken owner, quthor,
ond colounder of 3ckon 3Success Clubhouse
wiwwsaloniuccessclubhowe.com  and  passionale
anout salon butiness, ~0)
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